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TEST DATE 8 August 2026

PREPARED BY Kenny Chantasi, DO · AnswerFoundry LLC

This is a sample report. The subject is a real, independently owned Orlando-area med spa. Its

name, address, and practitioner identity have been changed, and competitors are referred to by

letter. Every finding, count, and observation below is real and was recorded on the date shown.

Nothing in this document is invented, estimated, or rounded. Where something could not be

verified, it is labeled not verified rather than filled in.
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01  Executive summary

Meridian is a well-run practice with a data problem, not a quality problem. It holds

a 5.0 rating across 214 Google reviews, the owner responds to reviews, the state

license is clear with no discipline or complaints on file, and it ranks first

organically for its signature device treatment. It is also close to invisible in the

places AI answers are actually assembled from.

The split is unusually clean, and it is the most useful thing in this report. Where Google's own first-

party data decides the answer — Maps, the local pack — Meridian performs well, appearing in both

local queries tested and ranking second in its own neighborhood. Where the answer is assembled

from third-party editorial and directory text — category listicles, review aggregators, vertical

directories — Meridian appears in almost nothing. It was absent from all four "best med spa in

Orlando" roundups examined, has no RealSelf presence, and its entries on three aggregators are

unclaimed and carry review counts between 2 and 38 against a real count of 214.

That matters because AI assistants lean heavily on the second category. A business can own the

map and still never be named in a generated answer.

Underneath that sit three compounding technical issues. The service pages — the pages that would

answer "where do I get X in Orlando" — carry no structured data at all. The homepage has no H1

and its only Person  markup names the web developer's admin account rather than the clinician.

And the 214 reviews, the practice's single strongest asset, live inside a third-party iframe, meaning

they are invisible to any crawler or model reading the page.

None of this is exotic. All of it is fixable, and the highest-value fixes cost nothing but attention.

27
The five things that matter most

/100

AnswerFoundry Visibility Score

A proprietary assessment, not a standardized industry metric. See

§15 for the full category breakdown and how each score was

reached.

Meridian appears in 2 of 8 scored unbranded queries — and in one of those two, only

through a third-party listing that displays it at 3.0 stars from 2 reviews rather than 5.0 from

214.

1
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What's already working

5.0 / 214 Google reviews with active owner responses. A Google Post published within the

last week. A clear, active state license with no discipline or public complaints. First organic

result for the signature device treatment. Consistent phone number across every source

checked — the one clean identifier in the entire data set. This is a practice with real equity

that is not being represented off-site.

Four different suite numbers are in public circulation for one address: Suite 1 (the state

record), Ste 2, Suite 20, and no suite at all. Six variants of the business name are live

simultaneously.

2

Service pages carry zero structured data. Not thin markup — none. No Service , no 

FAQPage , no Offer , no MedicalProcedure .

3

214 reviews are invisible to machines. They render inside an off-domain iframe, and no 

Review  or AggregateRating  markup exists anywhere on the site.

4

Competitors are winning on published text, not on quality. One competitor ranks first for

"physician owned med spa Orlando" with 27 reviews — against Meridian's 214 — because it

states that phrase plainly on its homepage and Meridian states nothing comparable anywhere.

5
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02  Business profile and tested entity

An audit is only as good as the entity it tests. Before running a single prompt we establish what the

business actually is, according to sources that can be verified independently of the business's own

marketing.

ATTRIBUTE VALUE SOURCE OF TRUTH

Business type Independently owned med spa, single
location

State corporate record; no chain
affiliation found

Ownership
model

Nurse-practitioner owned, operating under
physician oversight

Practice's own About page

Lead
practitioner

APRN, Nurse Practitioner qualification Florida DOH MQA license
verification, data as of 8 Aug 2026

License status Clear / Active · original issue 2020 · no
discipline on file · no public complaint

Florida DOH MQA

Address of
record

Suite 1, MetroWest, Orlando, FL 32835 Florida DOH MQA — this is the
authoritative address

Premises A single suite inside a shared salon-suite
building

Building operator's own directory

Google rating 5.0 from 214 reviews Google Maps, 8 Aug 2026

Indexable
pages

32 URLs total — 8 site pages plus 24 service
pages. No blog.

Site XML sitemaps

Published
pricing

None on the practice website Verified: zero occurrences of price
indicators on service pages

The tested entity is the business, not the website. This distinction drives most of what follows: AI

systems resolve a business across many sources, and Meridian's website is only one of roughly a

dozen places where its identity is asserted — several of which it does not control and has not claimed.
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03  Platforms tested

Scope disclosure — read before interpreting any result

This sample report was compiled without a client engagement. Testing covered the public

retrieval substrate — the indexed sources AI systems draw on — and Google's local surfaces. 

Conversational AI assistants were not queried directly for this sample. No ChatGPT,

Perplexity, Gemini, Claude, or Copilot session was run, and no finding below should be read

as an AI assistant's answer.

In a paid Foundry Audit, each assistant listed below is queried directly, under a defined

location context, with the exact prompt text, date, full response, and a dated screenshot

logged for every run — favorable or not. That log is the deliverable. This sample shows the

structure and the reasoning; a client engagement fills the assistant rows with primary

observation.

SURFACE
TESTED
HERE METHOD

Web search index Yes 10 queries, US locale, 8 Aug 2026 — full result sets
recorded

Google Maps / local pack Yes 2 location-scoped queries, browser, 8 Aug 2026

Third-party directories &
aggregators

Yes 9 platforms inspected directly

Site structured data Yes JSON-LD extracted from the live rendered DOM, 4 page
types

State licensure record Yes Florida DOH MQA license verification

ChatGPT Not tested

Direct assistant querying is performed in a client
engagement, not in this public sample

Perplexity Not tested

Google AI Overviews /
Gemini

Not tested

Bing Copilot Not tested
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04  Prompt methodology

Prompts are written the way a prospective patient would ask, not the way a marketer would search.

Three families are used, and the mix is fixed before testing begins so results cannot be curated

after the fact.

FAMILY WHAT IT MEASURES COUNT

Category discovery — "best med
spa Orlando"

Whether the business is a candidate answer at all for
high-intent, unbranded demand

6

Service-specific — "[treatment]
Orlando FL"

Whether individual service pages surface
independently of the brand

2

Adjacent / qualifier — ownership
model, ZIP, neighborhood

Whether the business is retrievable when a customer
adds a constraint

1

Branded control — "[business
name] reviews"

Baseline: confirms the business is retrievable at all,
isolating a discovery failure from an indexing failure

1

Rules of the method

The prompt set is fixed in advance. Prompts are not added or dropped once results are seen.

Every run is logged, favorable or not. A query where the business is absent is recorded with

the same care as one where it wins. Cherry-picking is the single easiest way to make this kind of

report worthless.

Location context is held constant across a test cycle and recorded, because it materially

changes results.

Non-fits are labeled as non-fits. One prompt below asks for a physician-owned practice.

Meridian is nurse-practitioner owned, so its absence is a correct result, not a failure. Counting

that as a miss would inflate the problem.

Exact text is preserved. Paraphrasing a prompt between cycles breaks comparability.

• 

• 

• 

• 

• 
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05  Share of answer

Share of answer is the percentage of relevant, unbranded queries in which the business appears as

a candidate answer. It is the headline number, and on its own it is close to useless without the detail

beneath it — which is why the full query log follows rather than a single figure.

Ten prompts were run: nine unbranded and one branded control. One of the nine — query 4 — is a

legitimate non-fit and is excluded from the denominator rather than counted as a miss, which would

overstate the problem. Share of answer is therefore scored across 8 queries. Query 6 counts toward

the numerator even though Meridian surfaced only through a third party showing incorrect data,

because the customer would still have seen the business named.

2 / 8
Scored unbranded

queries where
Meridian appeared

1 / 8
Where its own domain

appeared

2 / 2
Google Maps queries

where it ranked

1 / 1
Branded control —

retrievable, as
expected

VISUAL 1 — PLATFORM VISIBILITY TABLE

#
QUERY (EXACT TEXT, 8
AUG 2026) APPEARED? HOW / NOTES

1 best med spa Orlando No 7 competitors named; 4 of 9 result domains were
third-party listicles

2 best med spa near me
Orlando FL

No 9 competitors named

3 top rated botox Orlando No An aggregator holding an unclaimed Meridian profile
took the top two result slots — and the profile never
surfaced

4 physician owned med spa
Orlando

N/A Correct non-fit. Meridian is NP-owned. Included to
map the competitive frame, excluded from scoring

5 best place for filler Orlando
FL

No 9 competitors named

6 med spa MetroWest Orlando Partial Named first — but sourced from a review platform

that displays Meridian at 3.0 from 2 reviews. Its own
domain did not rank

7 [signature device] Orlando FL Yes — #1 Own service page, first organic result. Low-
competition device term

8 laser tattoo removal Orlando
FL best

No Notable: tattoo removal is Meridian's most-reviewed
service on Google, with 53 review mentions
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9 "[business name]" med spa
Orlando reviews

Yes Branded control. Dominant, as expected — this is an
indexing check, not a discovery result

10 nurse practitioner owned med
spa Orlando 32835
injectables

No Absent even with its own ZIP code and its own
ownership model in the query

Query 10 is the most diagnostic line in the table. A prospective patient who already knows they want

an NP-owned injectables practice in Meridian's exact ZIP code would not be shown Meridian. That is

not a ranking problem; it is an absence-of-published-text problem, and §12 explains why.

VISUAL 2 — LOCAL SURFACES,  FOR CONTRAST

LOCAL QUERY RESULT

med spa near MetroWest Orlando FL
(Maps)

Ranked #2 in the local feed — 5.0 (214), correct
address

best med spa Orlando FL (Maps) Appeared in the local feed — 5.0 (214)

Two tables, one business, opposite outcomes. Meridian's Google Business Profile is doing its job.

Everything downstream of Google's own data is not.
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PREVIEW ENDS HERE  ·  SECTIONS 6 THROUGH 19 WITHHELD

The other 60 findings.
What you just read is the method: how the testing was run, what was and wasn't tested, and where this
business actually shows up. That part is free on purpose — it's the part you should be able to argue with
before spending anything. What follows in the client deliverable is the diagnosis: specific, named, dated
defects, and the order to fix them in.

78
documented findings

18
shown — 23%

22
High or Critical

27
prioritized actions

Withheld from this preview

§06  All 5 competitors and the observable advantage each holds

§07  All 15 accuracy defects, each with the correct value and a severity rating

§08  The 8 attributes this business is true to but publishes nowhere machine-readable

§09  The 6 source types that decide this category's answers

§10  All 10 website technical findings, read from the live rendered DOM

§11  All 9 entity conflicts and the likely root cause of the pattern

§12  The 8 content gaps, benchmarked against the competitive set

§13  The 10 local signals — and why the one strong asset isn't converting

§14  The 6 risk and compliance observations, each with a priority

§15  The 5-category breakdown behind the 27/100 score, and the priority matrix

§16–18  All 27 actions across 30, 60 and 90 days, with owner and hour estimates

§19  The measurement plan and re-test protocol

Get this run on your business — $495
buy.stripe.com/eVqdR81KG1hO1035l9fjG00
Or read the online preview at
answerfoundry.ai/sample-audit

A Foundry Audit is this report, run on your business, with each engine queried and every run logged — exact prompt, timestamp, model version,
full response and cited sources. Delivered in about two weeks, and credited toward your first month of implementation if you start within 14
days. AnswerFoundry does not control any third-party AI or search system and does not guarantee placement, citation, ranking or mention in
any AI-generated answer. See §20, which is included in full on the next pages of this preview.

AnswerFoundry LLC  ·  2445 S Hiawassee Rd, PMB 1021, Orlando, FL 32835 hello@answerfoundry.ai

https://buy.stripe.com/eVqdR81KG1hO1035l9fjG00
https://answerfoundry.ai/sample-audit/


20  Limitations and no-guarantee disclaimer

What this report is

A structured record of what publicly available sources said about one business on one day, and a

professional assessment of the signals most likely influencing that. It is a diagnosis and a plan, not a

prediction.

What was not tested

No conversational AI assistant was queried for this sample. Findings come from web search

results, Google Maps, and direct inspection of sources — the retrieval substrate assistants draw on,

which is a reasonable proxy but is not a measurement of assistant behavior.

Apple Maps, Bing Places, and the national provider registry were not checked.

Traffic, ranking history, backlink profile, and Search Console data were unavailable — no client

access.

The identity of one out-of-area medical-directory profile is a name-and-city match only, and is not

confirmed.

Whether the site's sitemap image paths resolve was not verified.

Current in-practice pricing was not confirmed with the business.

Inherent limitations of AI visibility testing

AI outputs change. The same prompt run twice, minutes apart, can return different answers. Any

single result is a snapshot, not a measurement.

Results vary by date, model version, location, personalization, session history, and platform.

These systems are opaque. Correlation between a change and a shift in mentions can be observed;

causation generally cannot be proven, and this report does not claim it.

Third-party data corrections are requests, not commands. Platforms accept, reject, or ignore

them on their own timelines.

A single business in a single metro does not establish that any of this generalizes.

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

AnswerFoundry · AI Visibility Audit · Sample Report 8 August 2026

Meridian Aesthetics Med Spa (anonymized) · MetroWest, Orlando FL 32 / 34PREVIEW — 12 OF 34 PAGES · SECTIONS 6–19 WITHHELD · ANSWERFOUNDRY.AI/SAMPLE-AUDIT



No-guarantee statement

AnswerFoundry does not control ChatGPT, Google, Bing, Perplexity, Gemini, Claude, or any other third-

party AI or search system, and does not guarantee placement, citation, ranking,

recommendation, or mention in any AI-generated answer. No representation is made that any

specific result, position, traffic level, lead volume, or revenue outcome will be achieved.

Recommendations reflect observed data and professional judgment as of the test date. Client results

vary. Historical visibility does not indicate future visibility. Some work described here may also affect

traditional search performance, but AI visibility and traditional SEO are not the same thing and should

not be expected to move together.

This report contains no legal, medical, regulatory, or financial advice. Observations touching on

professional licensure or advertising should be reviewed by the practice's own counsel or compliance

advisor.

About this sample

The subject is a real, independently owned Orlando-area med spa, selected without its knowledge or

participation from public information only. Its name, address, and practitioner identity have been

changed, and competitors are identified by letter. No confidential information was used, and no source

was accessed other than pages available to any member of the public. All findings are data-consistency

observations with a named source type and an observation date; none constitutes a characterization of

the business, its practitioner, or any competitor. Every business in this report — subject and competitors

alike — appears to be a legitimately operated practice.

Any business that recognizes itself here may contact hello@answerfoundry.ai and this report will be

amended or withdrawn on request, without argument.
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What this looks like for your business

Foundry Audit — from $495. Credited toward your first month of

implementation if you start within 14 days.

A Foundry Audit is this report, run on your business, with every AI assistant queried

directly and logged — exact prompts, dates, full responses, screenshots. Every result,

including the ones that don't flatter anyone.

Start with the free Answer Snapshot See full pricing

The free Snapshot is a short version of sections 5, 6, and 7 — enough to tell you whether there's a real

gap worth paying to investigate.
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